


This guide is meant for those leading 
#MedSafetyWeek communications

in your organisation.

Campaign materials are embargoed
until 00.01 on 6 November 2023.

Exceptions: banners & materials for teaser posts



What is this guide?

A campaign plan (accessible here) was circulated in March. Please refer to it for 
background and objectives.

This campaign guide is meant to help you execute the plan and make the best 
use of the assets we developed for you.

Feel free to adapt our suggestions to meet your local circumstances and 
resources, using the messages and assets that will work best in your country.

https://www.dropbox.com/s/cn5r1yuuzc6913s/MSW2023-CampaignPlan.pdf?dl=0


The campaign package includes…

• A template press release

• A social media plan and guide to paid promotion

• A copy of the online evaluation survey

• Graphic materials, including images for social media, web, and e-mail, 
plus poster and flyer templates

• Editable illustrations of the animation characters and a visual guide to 
help you produce your own graphics, if desired

Access the campaign package here

https://www.dropbox.com/scl/fo/acqid6awf80abqj3phduj/h?rlkey=pyg4fhp4w187k009ei5csfbiy&dl=0


Preparation



External communication
Send press release to key journalists, embargoed until 00.01 on 6 November 2023

 PressRelease.docx in campaign package

Add email banner to your signature and link it to campaign website  

  Graphics > EmailBanner.png in campaign package

Upload social media banners to your channels’ landing pages by Thursday, 2 November

 Graphics > Social-Media-Banners folder in campaign package

https://www.who-umc.org/medsafetyweek/


Internal communication

Share assets with staff and ask them to support the campaign by 
doing one or more of the following:

• Add email banner to their signature

• Upload social media banners on their private channels

• Share your organisation’s posts



Social media strategy

For post suggestions, content calendar, hashtags, and other tips

 See SocialMediaPlan.docx in campaign package

You may tweak the posts to fit your local circumstances or preferences, but 
always include the #MedSafetyWeek hashtag so we can monitor our reach.



Paid promotion

For tutorials on boosting posts and creating ads

 See PaidPromotionGuide.pdf in campaign package

Paid promotion will drive your content to users’ social feeds
and we highly recommend you try it, if you can allocate resources to it.



Assets



Animations
Custom versions with text in your local language(s) and your agency’s logo(s) will be delivered separately.

If you need to give your stakeholders a preview, show them the template English animations here.

Do not share the link publicly – animations are embargoed until 00.01 on 6 November.

Film 1 [Beach] Film 2 [Insomnia] Film 3 [Lovers]

https://www.dropbox.com/scl/fo/abmotziztxjqz5j0gz6h7/h?rlkey=k9ddysbobp08tqdzxiacndfcl&dl=0


Banners
Banners are available in different formats and labelled with the name of the social media platform 
they’re intended for (Facebook, LinkedIn, Twitter). Please make sure you pick the right format for 
your platform.

Web and email banners are also available. Please add the email banner to your signature and link it 
to the campaign website or to a relevant page on your own website.

https://www.who-umc.org/medsafetyweek/


Social media cards
There are a few different social media cards to complement the animations, including 
cards for carousels and Instagram stories (Graphics > Social-Media-Cards).

If English is not your official language, use the corresponding blank cards 
to add your own translations.

Please refer to the social media plan for details.

Teaser card Carousel card Blank card

Instagram story card



Posters and flyers

We prepared templates for A0 
posters and A5 flyers (Graphics > 
Print-Templates).

Fill them with your favourite content 
and take them to in-person events!



Editable characters
With the 11 illustrations in the campaign package, you can mix and match characters 
to create your own #MedSafetyWeek materials (Graphics > Illustrations).

The .png files are ready to drag and drop into your favourite project, while the .pdf 
files can be edited, if you’re comfortable working with vector files.

Please refer to the visual guide for branding tips and inspiration (Graphics > 
VisualGuide.pdf).



Evaluation



How to evaluate your campaign

Before

Benchmark current status, including social media engagement

During

Monitor activity on social media and other media, plus any engagement with stakeholders

After

Analyse overall performance and note down any lessons learned for future campaigns



Evaluation survey
Please provide your overall feedback on the campaign by completing the online evaluation survey. 
We will circulate the link after the campaign. An Excel copy is available in the campaign package if 
you’d like to look at the questions in advance (EvaluationSurvey.xlsx).

UMC will measure the campaign’s reach by monitoring the #MedSafetyWeek hashtag with social 
media analytics tools – that’s why it is crucial that you use the hashtag in every single post.

Although we do not ask you to provide data from your social media channels, we do encourage you 
to analyse your own social media performance, as that will help you improve your campaign 
strategy over time.



Visit the campaign 
website
www.who-umc.org/medsafetyweek 

Generic materials from current and past 
campaigns are available in UN languages 
and can be downloaded for free from 
the campaign library.

Please point interested stakeholders to 
the website for more information.

http://www.who-umc.org/medsafetyweek


#MedSafetyWeek 2023 in numbers

97 organisations

85 countries

52 languages



Participants this year

Albania
Argentina
Australia
Austria
Azerbaijan
Bahamas
Barbados
Belgium
Belize
Botswana
Brazil
British Virgin Islands
Bulgaria
Canada
Cape Verde
Chile
Colombia
Comoros
Côte d’Ivoire
Croatia
Cuba

Cyprus
Czech Republic
Denmark
Egypt
El Salvador
Estonia
Finland
France
Germany
Greece
Honduras
Hungary
Iceland
India
Iraq
Ireland
Italy
Jordan
Kenya
Korea
Latvia

Lithuania
Luxembourg
Malawi
Malaysia
Malta
Mexico
Moldova
Montenegro
Myanmar
Namibia
Netherlands
New Zealand
Nigeria
Norway
Oman
Pakistan
Paraguay
Peru
Philippines
Poland
Portugal

Romania
Russia
St Vincent & Grenadines
Saudi Arabia
Serbia
Sierra Leone
Singapore
Slovakia
Slovenia
South Africa
Spain
Sweden
Switzerland
Thailand
Uganda
United Kingdom
Uruguay
Uzbekistan
Venezuela
Yemen
Zanzibar
Zimbabwe

Other organisations

• ACFV
• ASP
• CARPHA
• ConcePTION
• EFPIA
• EMA
• EURORDIS
• ISoP
• ISoP Egypt Chapter
• MSSO
• WHO
• WHO CO Kazakhstan

Medicines regulators



Thank you from the 2023 planning team

Federica Santoro and Geoffrey Bowring
Uppsala Monitoring Centre

Mitul Jadeja, Vivienne Teckoe, Kimberley Rivera
Medicines and Healthcare products Regulatory Agency, UK

Hadir Rostom
Egypt Chapter of the International Society of Pharmacovigilance

Daniela Daza and Francisco Sierra
Asociación Colombiana de Farmacovigilancia

Fernanda Michelle Reyes
Agencia de Regulación Sanitaria, Honduras



Questions or comments?

Join us at the online pre-launch event:
• Session 1 (English): Monday 9 October, 17:00–18:00 CEST

• Session 2 (English): Tuesday 17 October, 09:00–10:00 CEST

• Sesión 3 (Español): Jueves 19 Octubre, 18:00–19:00 CEST

 Or get in touch at medsafetyweek@who-umc.org

https://tr.apsis.one/e/KXrcTfYcQCKvIIXTLOkniA/yN4Cn7FMSiWftt-VplUVfA/am9u7-43F_cMdgB_h7X9U/9DPHMelArCWj12qG7NT2IUeoAPzCAD_V94XtraNrbKZuo-CYBqR52AZR1LvyH7tzrj9qB_XRvFyliwVfZirb5N5qnDFLxiAjE1LgIMjpBWo1CZg9A1R8iNQjBZoNdNX_5HOb3QfXziUpDfvPOR5hZPWFt3OBTTO9ZFUNzpfA012Mnx5oSdDFRYEpAJTeQzRrxCEAWczwiXfg3burXwJfbwF3JjViHjcl3D7MmU3veg-c-f72dgGtz57S249dWn831QEHmpz0VK-umxyt0rQ09NX_X5gs5z2XwtSnczmqdnSqNCFcwaIJ9FzdSpyAQsTBZYailt2UTO-CgwU2YjagXJxsNgzcOMLm7r
https://tr.apsis.one/e/KXrcTfYcQCKvIIXTLOkniA/yN4Cn7FMSiWftt-VplUVfA/KQIgWERSiG6ui8tUCAv8V/en--b0eRRiJvBLQYJWlXhku_WSxdRxFs3xhjOTIU6k2RqrCodiyY98XNGRBheTPPkAu8oghN7ezkWp8iayiZPEqg_JtNFf4mdhWXnbPnce0HykAnbV5urI7cC2BIhZZZwse8K7PIs729_ZMyQRiQprkyugfx9cnPaL8vbmmTjsJd_qfzWlg5qslntHqkbqy7c0hK1vy5ihKykD45UzdOtaSpvNgfqCv2Kgp_oeZazYAcbh1rWhZebQP_XQqJlVXduFHsjJiOD3lD-I7Dab7-OsQQinzS7nPrf67bkmzWKFTSWpbNMoXND3bRudkSnii6CAu8TLGEa4i8K1gLmeZriU9_zA-iqeKsOK
https://tr.apsis.one/e/KXrcTfYcQCKvIIXTLOkniA/yN4Cn7FMSiWftt-VplUVfA/9wR4Xn2nTv9Iau8kOx8nq/1piykW4sXfF5LF3pOWUsufmoTo3PQCN8SSMTLgnlgVkfPFNBit6QlDOR-8agCRAa4jVVJCNMtlhowzkyDCALP5plRLB2fqAa100VYwMExdxG1D0XCiXPGUEgvsShrT5HlCIEHcNPT9CRiccnPT4UNjlMneFB9fqsSe91vYOUrfvU7zUmIn-SP-I3GoXNVZaXEej_ZC-cYNMWxUN7pxR08be2VHYJthRs6DEVzyKBJ3GSy9_BJCKJfMCMDB0PF6STiveCBoNMUWO0EHnmr-ZLJO4Zye4RGB6Is5n7ECtryfQrvRPfvhbc_T-FHxIVQhzZAoUVdfYIZJu8zuzsiH1m6UcnwAExzVcwsn

